
Design the spaces 
where life is lived.  

See what more  
veterans are up to at  
nysid.edu/careerchangeUSA

So many of the skills you’ve mastered during 
your military career—attention to detail, 
leadership, decision-making—lend themselves 
perfectly to a career in interior design. And at 
NYSID, our mission aligns with your desire to 
make the world a better place.

Online class 
options

“I created a residential design 

for a person I actually know, an 

amputee who was the first vet 

wounded in Iraq. I was able to 

ask him what he wanted. What 

he loved was the adaptable 

kitchen. My goal was to help him 

forget about his injury while in 

his home and just live his life.”  

 Shane Curnutt 
Cyber Intelligence Specialist  
Interior Designer

Become 
an interior 
designer with 
New York School 
of Interior Design. 

Flexible 
scheduling

Undergraduate & 
graduate options

Shane Curnutt ’21 BFA

New York School of Interior Design 
is a private, not-for-profit college 
devoted to the design of the interior 
environment. It has a long history 
of helping students realize their 
dreams, including those pursuing an 
education after leaving the military.

Lukas North is no stranger to being 
challenged. After graduating with 
an art degree at 22, he enlisted in 
the Army. 

“I didn’t know where I was headed 
and had always wanted to be in the 
military. … I didn’t want an office job, 
so I became an infantryman,” he said. 

Before his enlistment ended 
in 2014, North deployed to 
Afghanistan. He then spent a year 
traveling to figure out what he 
wanted to do after hanging up his 
military uniform.

One night, after watching a design 
show, he had the idea to go back 
to school. Research showed him 
that NYSID was a top school choice 
for what he wanted to pursue. It 
offers various options depending 

on a student’s goals, from a one-
year Basic Interior Design certificate 
program, to a Bachelor of Fine Arts 
in Interior Design and up to and 
including multiple graduate level 
master’s degrees. 

North says he knew the school would 
challenge him, but his military 
experience set him up for success. 

“I watch other students stress about 
everything, but I don’t. The hardest 
thing I will ever have done is be in 
the military, be deployed and be in 
combat,” he said. 

And now North is intersecting 
his experiences with his NYSID 
education to improve the lives 
of others, including those still 
serving. He is designing shipping 
containers to be homes for troops 
deployed overseas — an incredible 
improvement from what they 
currently have. He also sees 
the potential for the structures 
to become tiny homes for the 
homeless. 

More than 200,000 service members 
transition from the military annually, 
according to the Department of 
Veterans Affairs, and finding a new 
purpose and focus remains a leading 

hardship. North offers advice to 
veterans who may feel lost.

“Be willing to put yourself out 
of your comfort zone. Don’t put 
yourself in a box,” he said. 

NYSID isn’t just home to veterans, 
but military spouses. Julissa 
Rodriguez spent almost 20 years 
working in the field of dentistry, 
but always had a knack for design. 
After she and her soldier purchased 
their first home and designed it, she 
knew that’s what she wanted to do. 

“This has been my passion since 
I was little. I’ve always loved 
everything about decorating and 
designing. The fact that I was able to 
do everything online through this 
school has been very helpful because 
it’s so flexible with this life,” she said. 

In the midst of starting school, 
Rodriguez’s family PCS’ed to 
Colorado. With the ability to take 
classes at her own pace, she was 
able to maintain her full-time job 
and family life without issue. This 
is a familiar struggle for many 
military spouses trying to juggle 
the demand of military life with 
personal aspirations. Luckily, NYSID 
offered her the tools to still succeed 
at school while navigating the 
relocation. She was also able to use 

By Jessica Manfre — SPONSORED

The NYC-based school is educating the 
designers of tomorrow, both on-site and online.

they’ll love

her husband’s GI Bill to attend the 
prestigious school at no cost.

Rodriguez hopes to put her design 
education to work by starting a 
company with her husband who 
plans to go into real estate. 

And the experience at NYSID has 
taught Rodriguez to just “go for it,” 
something she encourages other 
military spouses considering a 

similar path to do. North adds that 
veterans should think broadly about 
the possibilities in front of them.

 “Try random things, don’t confine 
yourself into a box. Have the box 
to focus on things you decided to 
put in it, but before that … explore 
everything,” he added. 

Julissa Rodriguez 
shares the interior 
design of her own home.

One of North’s projects is a 
design of a shipping container 
to house troops overseas.

Lukas North deployed to 
Afghanistan with the Army.

Visit www.nysid.educareerchangeusa 
to learn more about getting started.
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Design

WHAT YOU GET:
■ Professional photo shoot
■ Cover photo and two-page story
■ Story shared in print and digital editions; 

on home page for 30 days; in a weekly 
eNewsletter; on targeted social media

WHAT YOU GET:
■ Two-page article
■ 1/2-page ad (if that option is chosen)
■ Shared in print and digital editions; on home 

page for 30 days; in a weekly eNewsletter; on 
targeted social media

FEATURED COVER STORY

INSIDE STORY

$15,000 gross

$18,000 gross

PRINT WITH DIGITAL OPTION

CHOOSE YOUR SPONSORED 
CONTENT OPTIONS

sales@ameriforcemedia.com



WHAT YOU GET:
■ Article with photos 

you provide
■ Shared on home 

page; in a weekly 
eNewsletter; on tar-
geted social media

These special digital guides offer various 
sponsorships levels PLUS leads generated 
by readers who download.

WHAT YOU GET:
■ Compelling title (6 words max)
■ Feature graphic you provide
■ Text with links (500 words max)
■ Shared on home page; in eNewsletter; 

on targeted social media

FULL DIGITAL 
STORY

WEEKLY ENEWSLETTER  STORY

$4,000 gross

$12,000 gross

$6,000 gross

$3,500 gross$3,000 gross

EXCLUSIVE SPONSORSHIP:  
You get a cover photo, two-page story (shared on 
multiple platforms), a full page ad and all leads 

generated for six months.

TWO-PAGE STORY AND  
FULL PAGE AD:   

You get the story shared on multiple platforms,  
the ad and all leads for six months. Not exclusive.

FULL PAGE AD:   
You get the ad and all leads for three  

months. Not exclusive.

SCHOLARSHIPS

PRESENTED BY AMERIFORCE MEDIA

BUILDS LEADERS IN 
THE CLASSROOM

MARINE
VETERAN

DIGITAL ONLY OPTIONS
THEMED DIGITAL  
GUIDES OPTIONS

sales@ameriforcemedia.com


